Wickes is a digitally-led, service-enabled home improvement retailer, delivering
choice, convenience, value and best-in-class service to customers across the United
Kingdom, making it well placed to outperform its growing markets. In response to
gradual structural shifts in its markets over recent years, Wickes has a balanced
business focusing on three key customer journeys - TradePro, DIY (together reported
as Retail) and our project-based Design & Installation division.
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This has been another year of strong
progress against out strategy. We've
achieved volume-led growth across all
three areas of the business, as the
strength of our proposition continues to
resonate with customers..

DAVID WOOD, CEO

VISIT WICKESPLC.CO.UK TO FIND OUT MORE


https://www.wickesplc.co.uk/

Wickes
Winning Values

Our business is powered by highly
engaged teams, who operate around
a simple, yet deeply-held set of beliefs
we call our Winning Values.

Winning strategy based on
balanced business model and
proven growth levers

Our vision

A Wickes project in every home

Growth levers
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Enhanced store

Store Digital

investment

High return on investment
from refits and new stores

capability

Continued development
of a seamless offer

service model

Laying the foundations
for future growth

A winning
culture

Engaged colleagues and

growing responsibly
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